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Effectuez les activités proposées à la fin.
How modern life killed the hobby
The Independent, Wednesday 16 August 2023
More and more Brits are being convinced to ‘become their own boss’ and monetise their personal interests, turning life into a 24/7 financial opportunity. Eloise Hendy meets the people who came to regret it.
For the last decade, culture has been ruled by two figures: the entrepreneur and the influencer. These figures – who are really two sides of the same coin – have come to represent “success”. Careers are over. Now, the “career dream” is to make your job up yourself. Make a hobby a side hustle. Have multiple side hustles. Quit your day job and be your own boss. Get paid to do what you love.
This is a seductive ideology – one that declares that anyone and everyone can free themselves from the shackles of wage labour if they are “bold” enough, or put in enough effort. It declares that acts of labour and acts of love can look and feel the same. So perhaps it shouldn’t come as a surprise that this ideology has taken hold, especially among younger generations.
Turning a passion into profit
A 2019 report revealed that 51 per cent of British people aged 14-25 have thought about starting, or have already started a business. A further third reported being open to the idea and just 15 per cent ruled it out altogether. Because it all sounds so easy, right? Just pick something you like doing in your spare time already, then, harnessing the almighty powers of the internet, market it and monetise it.
What this resounding cultural siren call to “be your own boss” and “get paid to do what you love” really amounts to, though, is a pervasive pressure to pump “leisure time” for profit. Get off work and pick up your knitting needles, make a slick TikTok, update your website, get on Etsy, package and post and polish your “personal brand”. Perhaps some people truly relish this side hustle lifestyle. 
Yet, in an ever-expanding sea of Etsy-preneurs, blogger-preneurs and your standard “like-and-subscribe” content careerists, I can’t help returning to one question: what’s happened to hobbies? Or creative outlets and activities that are purely for pleasure? Increasingly, it seems like side hustle culture has killed them off. So, are hobbies a thing of the past? And, if they are, why does it matter?
Eloise Skinner is an author and psychotherapist specialising in existential therapy. “If we think of hobbies as activities we voluntarily undertake during our free time,” she says, “hobbies can be seen as an important part of our identity.” Some people might be lucky enough to work in jobs that fill them with a sense of purpose and fulfilment, but, Skinner stresses, this certainly isn’t the case for many. 
The pressure of productivity 
She suggests this can help people’s sense of “work-life balance”, particularly at a time when work is increasingly digitally driven. Monetising a hobby can change this utterly, though. “One of the benefits of a hobby, from a personal level, is the ability to be flexible,” she adds, “and to switch things up when you feel appropriate.” Having a profit-motive, however, introduces obligation and formality. Monetising a hobby can quickly result in feelings of pressure: to make it more successful, or simply to keep it going.
The internet and culture at large are, after all, saturated with success stories – aspirational “get-rich-quick” narratives that make it seem like everyone with a skill could be raking it in. English teacher Hannah Philp suggests this contributes to warped notions of value. “It’s the highest compliment that people pay me about my drawings,” she says. “Everyone is like, ‘you should sell those’.” This is a compliment, on some level, she says, “but also it’s interesting that the highest compliment we can think of for people is, ‘this should be monetised’.”
Platforms like Etsy and Not on the High Street pop up almost every day, claiming to make it easier than ever to monetise hobbies, and implying you’d be a sucker not to give it a try. But, how many people are actually turning a profit? 
When hobbies become side hustles, labour is meant to feel like love. Yet, in the end, everything becomes about the bottom line – about turning a profit. Scratch the surface of the much-hyped ideals of flexibility and autonomy, and you’ve got precarity and rabid individualism. Turner states plainly that she thinks “part of the pressure to monetise hobbies comes with financial pressure from the cost of living crisis, and wanting to generate some extra income.”
This all demonstrates the real truth of the matter – that many people turning their hobbies into side hustles are not merely trying to escape the banality of their “day jobs”, or find a “work-life balance”, or become the next millionaire maker. Rather, they are trying to earn extra incomes from their “passion projects” because the current labour market is insecure and unrewarding. 
After 15 years of austerity and unprecedented wage stagnation, traditional employment often simply doesn’t pay enough for someone to live a decent life, or even pay the bills. Just as “cabin porn” and the “tiny house trend” romanticise housing insecurity, side hustle culture romanticises work, just as its conditions are becoming more precarious and time-intensive. 
As we are all increasingly encouraged to pump our “free time” for profit, or indeed just to get by, it feels important not only to advocate for decent wages, cheap utilities and housing security, but also for unprofitable, unproductive pursuits: leisure, pleasure, and fantasy. 
[image: Ampoule et engrenage avec un remplissage uni] L’article complet est disponible dans le magazine en ligne Vocable. Pour consulter le magazine :
1. Allez sur l'ENT et tapez "en ligne" dans la barre de recherche en haut.
2. Cliquez sur la tuile "Ressources en ligne" puis dans la petite barre de recherche grise à gauche (rechercher par nom de ressource) tapez Vocable.
3. Cliquez sur Vocable Anglais.
4. Une fois sur la plateforme Vocable, cliquez sur les « Archives » à gauche.
5. sélectionnez le numéro du 06 octobre 2023. Le texte figure aux pages 23-24. 
Conseil : Pour écouter la version audio et voir la version texte sans image avec le vocabulaire souligné, cliquez sur le bouton « Texte », en bas à droite.
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[image: Crayon avec un remplissage uni]Vérifiez que vous comprenez les éléments principaux du texte en vue de répondre à ces questions de base : 
Qui ? 
►
Où ? 
►
Quand ? 
►	
[bookmark: _Hlk187908156]Quoi ?
►
[bookmark: _Hlk187908220]Pourquoi ? 
►
Comment ? 
►
Quelles conséquences ? 
►
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[bookmark: _Toc216951611][bookmark: _Hlk213415219]Activité 2 : vocabulaire utile
[image: Crayon avec un remplissage uni]Dressez une liste des mots utiles à retenir. 
Apprenez seulement les mots que vous trouvez importants.
Vous pouvez utiliser des notes de vocabulaire proposés par Vocable.
Vous pouvez également consulter le dictionnaire Oxford 3000.
►
►
►
►
►
[bookmark: _Toc216951612][bookmark: _Hlk213415289]Activité 3 : résumé du texte
[image: Crayon avec un remplissage uni]Maintenant, vous pouvez essayer de résumer le texte en anglais.
Ne regardez pas le texte pendant que vous parlez ou écrivez.
Réutilisez les mots essentiels de votre liste de vocabulaire.
►
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[bookmark: _Toc216951614][bookmark: _Hlk213415677]Activité 4 : traduction des segments
[bookmark: _Hlk213139475][image: Crayon avec un remplissage uni]Traduisez les segments en gras. 
Mettez en application les techniques de compréhension mises en œuvre en cours. 
How modern life killed the hobby
The Independent, Wednesday 16 August 2023
More and more Brits are being convinced to ‘become their own boss’ and monetise their personal interests, turning life into a 24/7 financial opportunity. Eloise Hendy meets the people who came to regret it
1. For the last decade, culture has been ruled by two figures: the entrepreneur and the influencer. These figures – who are really two sides of the same coin – have come to represent “success”. Careers are over. Now, the “career dream” is to make your job up yourself. Make a hobby a side hustle. Have multiple side hustles. Quit your day job and be your own boss. Get paid to do what you love.
This is a seductive ideology – one that declares that anyone and everyone can free themselves from the shackles of wage labour if they are “bold” enough, or put in enough effort. It declares that acts of labour and acts of love can look and feel the same. So perhaps it shouldn’t come as a surprise that this ideology has taken hold, especially among younger generations.
Turning a passion into profit
A 2019 report revealed that 51 per cent of British people aged 14-25 have thought about starting, or have already started a business. A further third reported being open to the idea and just 15 per cent ruled it out altogether. Because it all sounds so easy, right? Just pick something you like doing in your spare time already, then, harnessing the almighty powers of the internet, market it and monetise it.
What this resounding cultural siren call to “be your own boss” and “get paid to do what you love” really amounts to, though, is a pervasive pressure to pump “leisure time” for profit. Get off work and pick up your knitting needles, make a slick TikTok, update your website, get on Etsy, package and post and polish your “personal brand”. Perhaps some people truly relish this side hustle lifestyle. 
Yet, in an ever-expanding sea of Etsy-preneurs, blogger-preneurs and your standard “like-and-subscribe” content careerists, I can’t help returning to one question: what’s happened to hobbies? Or creative outlets and activities that are purely for pleasure? Increasingly, it seems like side hustle culture has killed them off. So, are hobbies a thing of the past? And, if they are, why does it matter?
Eloise Skinner is an author and psychotherapist specialising in existential therapy. “If we think of hobbies as activities we voluntarily undertake during our free time,” she says, “hobbies can be seen as an important part of our identity.” Some people might be lucky enough to work in jobs that fill them with a sense of purpose and fulfilment, but, Skinner stresses, this certainly isn’t the case for many. 
The pressure of productivity 
She suggests this can help people’s sense of “work-life balance”, particularly at a time when work is increasingly digitally driven. Monetising a hobby can change this utterly, though. “One of the benefits of a hobby, from a personal level, is the ability to be flexible,” she adds, “and to switch things up when you feel appropriate.” Having a profit-motive, however, introduces obligation and formality. Monetising a hobby can quickly result in feelings of pressure: to make it more successful, or simply to keep it going.
The internet and culture at large are, after all, saturated with success stories – aspirational “get-rich-quick” narratives that make it seem like everyone with a skill could be raking it in. English teacher Hannah Philp suggests this contributes to warped notions of value. “It’s the highest compliment that people pay me about my drawings,” she says. “Everyone is like, ‘you should sell those’.” This is a compliment, on some level, she says, “but also it’s interesting that the highest compliment we can think of for people is, ‘this should be monetised’.”
Platforms like Etsy and Not on the High Street pop up almost every day, claiming to make it easier than ever to monetise hobbies, and implying you’d be a sucker not to give it a try. But, how many people are actually turning a profit? 
When hobbies become side hustles, labour is meant to feel like love. Yet, in the end, everything becomes about the bottom line – about turning a profit. Scratch the surface of the much-hyped ideals of flexibility and autonomy, and you’ve got precarity and rabid individualism. Turner states plainly that she thinks “part of the pressure to monetise hobbies comes with financial pressure from the cost of living crisis, and wanting to generate some extra income.”
This all demonstrates the real truth of the matter – that many people turning their hobbies into side hustles are not merely trying to escape the banality of their “day jobs”, or find a “work-life balance”, or become the next millionaire maker. Rather, they are trying to earn extra incomes from their “passion projects” because the current labour market is insecure and unrewarding. 
After 15 years of austerity and unprecedented wage stagnation, traditional employment often simply doesn’t pay enough for someone to live a decent life, or even pay the bills. Just as “cabin porn” and the “tiny house trend” romanticise housing insecurity, side hustle culture romanticises work, just as its conditions are becoming more precarious and time-intensive. 
As we are all increasingly encouraged to pump our “free time” for profit, or indeed just to get by, it feels important not only to advocate for decent wages, cheap utilities and housing security, but also for unprofitable, unproductive pursuits: leisure, pleasure, and fantasy.
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